


A family friemdly, inndvative and globalfcompany
committed to the environment. -
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A story of internationalization:
from an olive company to

a global food group

----- 2024

Commercial business
unit creation
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100% Family
business

A\

Fourth gene%lion Lasting relationships
Long-term vision Health & Safety in the workplace
International and Ethical code and compliance committee

professional team



Key figures 2023

253 million € sales

10,3 million € investments

2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023



Manufacturer n° 129 per sales and n° 44

L!E per foreign turnover
(2023 Spain food & beverages Alimarket ranking)

First packer of table
olives worldwide

Sales per manufacturer Sales per country:

Sales per product

category: m Olives brand or private m Private label ] USA
Jams label: Manufacturer’s brand Spain
m Bulk m Rest of the world

m Herbal teas

m UK

m Olive oll Italy

Others

34%

21%




Global business

79% sales

outside Spain

w
+62,982 Tns./year +5,354 Tns./year
processed olives processed jams

@ Export countries



Internationalization: Business Units

United Kingdom

Great Cambourne Poland _
Portugal = Bydgszcz _ Russia
Praia de Mira @) ACAMACHO Commercial office Moscow
UK Commercial office

%

Morocco S Q
Marrakech -,

USA
Plant City
MARI® (CAMACH®
FOODS
Malaysia
Kuala Lumpur
Commercial office

%

Spain i . Spain
Morén Spain Spain .
de la Frontera Morén de la Frontera Otero de las Agricultural
> Espartinas Duefias
9 ACAMACHO

FOODS @) ANGEL CAMACHO m 0;
ALIMENTACION /



Adding flavour to your life




Brands with
personality
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Unlted Klngdom
1st brand

Market share
(value) 8%

MARIO

United States of America
3% prand
Market share (value) 2.1%

Source: Nielsen - Kantar World Panel
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‘ LA VIEJA FABRICA

Desde 1834

Spain

2nd prand
Market share
(value) 14%

United Kingdom
4th brand

Market share
(value) 3.5%

MELOCOTON

1 LAVIEJA FABRICA

————=—o— Desde 1834

CERO Zitido

LA VIEJA FABRICA

Est. 1834

MARMALIS

Source: Nielsen - Kantar World Panel



Funtional
herbal teas

S

Spain

3 brand “wellness-herbal
tea” segment

Market share (value)
5.9%

Source: Nielsen - Kantar World Panel



Olive
iIndustrial
share

Spain
(volume) 9,8%
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United Kingdom
(volume) 41,7%

United States of America
(volume) 10%

Source: Own elaboration. Total share in volume (Tn) own brands and distribution brands



Ranking Top 25 retailers

2023 revenue
- Source: Deloitte -

Walmart 'amazon €osrco
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2% Ahold
6{1 Delhaize

DOLLAR
GENERAL



Ranking Top 25 retallers -

2023 revenue
- Source: Deloitte - @ Current customers’
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More than 1,000 customers
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Maximum international
standards in Quality
Management Systems
and Food Safety

BRG

LOBAL
[S;TAI'?I]AHDS Food




Integration of farmers

Own system of total value chain control

From the olive tree to your table

We guarantee product
traceability and food
safety

Rigurous supplier
evaluation system




All our processes respect
the environment

Environmental Management . ST oedmive Uiy
Empresa Certificada por:
l 7 A

CERTIFICADA

%% ANGEL CAMACHO
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Environmental

Indicators
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consumpTioN oF RESOURCES
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with ZERO net
deforestation certificate
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We contribute
‘ractively and
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To delight
consumers all
around the world




vision
To be part of

consumers’ life,
every day and

in a special way | f
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Adding flavour
to your life
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HSCC

Satisfied Customer and Consumer

Strategic Lines

Excellent products
that meet the expectations of consumers

Satisfied customers S
to reach more consumers ’
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Continuous improvement
of the value chain, from origin to table

Global company
with integrated business units

committed people

[ Suitable, trained and ]
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QUEMACRASA

—Adding flav
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